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At the 9th Circular Economy Conference and
Awards, we were privileged to  witness a
vibrant showcase of innovation and
sustainability, highlighted by the enthusiastic
participation of numerous torchbearers
advancing circular economy principles through
their business practices.

These visionary enterprises demonstrated not
only their commitment to reducing waste and
promoting sustainable resource use but also
their ability to turn  circular approaches into
real-world applications that benefit the
economic, social and environment pillars.

In this feature, we shine a spotlight

on forward - thinking exhibitors, celebrating
their remarkable contributions and inspiring
good practices in the evolving landscape of the
Circular Economy.
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KENYA PLASTICS PACT (KPP)

Ke@nya
Plastics
Pact

The KenyaPlasticsPact (KPP)is a collaborative initiative aimed at creating a circular economy for plastics in
Kenya, bringing together businessesgovernment entities, NGOs,and other stakeholders acrossthe plastics
value chain to tackle plastic waste management and pollution issuesby eliminating unnecessaryplastics,
innovating for reusable or recyclable options, and circulating plastics within the economy instead of letting
them enter the environment; it's part of the Ellen MacArthur Foundation's global PlasticsPact Network with
ambitious targets like eliminating problematic single-use plastics and achieving high recycling rates for
plastic packaging.

To transition Kenya's plastic
packaging system towards a circular
economy by reducing plastic waste
and increasing recycling rates.

Key targets:

® Eliminate unnecessary @® Make 100% of plastic ® Achieve a 40% @ Incorporate an average
or problematic single - packaging reusable or effective recycling rate of 15% recycled content
use plastic packaging recyclable for plastic packaging across all plastic packaging
items
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https://www.facebook.com/SustainaBizKe/
http://ke.linkedin.com/company/kenya-plastics-pact
https://www.instagram.com/sustainabizke?utm_source=ig_web_button_share_sheet&igsh=ZDNlZDc0MzIxNw==
http://kpp.or.ke/

TETRA PAK

Tetra Pakhaslong been aleader in the field of Key Sustainability Practices
sustainable packaging and food processing. Their

commitment to sustainability is deeply embedded

in their businessmodel, aiming to create a positive
impact on industries and communities worldwide

Circular Economy: Tetra Pakis
dedicated to driving circular
solutions, focusing on recycling
and reusing materials to minimize
waste and environmental impact.

Climate Action: They are actively
working on decarbonizing their
value chain to reduce greenhouse
gas emissionsand combat climate
change.

Food Systems:Tetra Pak
contributes to sustainable food
systemsby ensuring food safety
and availability while minimizing
the environmental footprint of
food production.

Social Sustainability: The
company also emphasizessocial
sustainability, aiming to create
positive socialimpacts through
their operations and community
engagement



https://www.facebook.com/TetraPak
http://www.twitter.com/tetrapak
http://www.youtube.com/tetrapak
https://www.instagram.com/tetrapak/
http://www.linkedin.com/company/tetra-pak
https://www.tetrapak.com/

WWF-Kenyais at the forefront of promoting
sustainable development and environmental
conservation in Kenya.Their initiatives are designed
to addressthe rapid economic, social,and
environmental changesin the region, ensuring that
development is both inclusive and sustainable.

benefits for communities.
They have been instrumental in
developing and implementing
Kenya's Green Economy
Strategy , which aimsto integrate
environmental and social
safeguardsinto investment
decisions.

The organization hasworked
closely with KenyaPlasticPact

in driving the Let Be Clear
Challenge campaign , which seeks
to have packaging manufacturers
make packaging materials that

are recyclable by eliminating
problematic single-use plastic
packaging through redesign,
innovation, or reusable models.

The organization work closely
with local communities to
promote sustainableland
use,water conservation, and
biodiversity through initiatives like
agroforestry and permaculture.


mailto:@WWFKenya
mailto:@WWFKenya
mailto:@WWFKenya
../WWF-Kenya
mailto:communications@wwfkenya.org
mailto:@wwf_kenya
http://wwfkenya.org/

TAMBUZI _FLOWERFARM

Tambuziis a purpose-driven, carbon -neutral rose farm based in Kenya,specializing in the
cultivation of the finest scented garden roses.Founded by Tim and Maggie Hobbs in the
mid-1990s, Tambuzibegan on a 64-hectare farm at the foot of Mount Kenya,formerly a dairy
and beef farm, and has since become renowned for its commitment to sustainable, ethical,
and beautiful rose production.

With over 20 yearsof expertise, Tambuzifocusesnot only on the productivity and vaselife of
rosesbut also on their beauty and charm. As a certified B Corporation, Tambuziupholds high
environmental and social standards, believing in the philosophy of Shared Value, where the
prosperity of the local community strengthensthe f a r sufcess.T a mb urases@ére
celebrated for their exquisite fragrance and aesthetic, contributing to the global floral industry
while fostering sustainability and community growth.



https://www.facebook.com/Tambuzi.Roses/
https://twitter.com/tambuziroses
https://www.instagram.com/tambuziroses/?hl=en
https://www.tambuzi.co.ke/
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DELIGHT

Technical College

At the forefront of fashion
education in Africa, Delight
FashionSchool is dedicated

to driving sustainability and
circularity in the fashion industry.

With a curriculum deeply rooted
in eco-conscious design, the
school equips its students with
the skillsto embrace sustainable
practices, from material sourcing
to production and recycling.

Through hands-on projects,
collaborations with industry
leaders,and a commitment

to innovative textile solutions,
Delight FashionSchool plays

a pivotal role in shaping a

new generation of designers
who prioritize environmental
responsibility, creating a lasting
impact on the future of fashion.
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https://www.facebook.com/people/Delight-Tailoring-School-Nairobi-Kenya/100035320221367/
https://delight.ac.ke/

RONDURE
ADVISORY

Rondure Advisory Limited isa boutique
consultancy firm offering innovative approaches
to sustainability and strategic businesssolutions
in Africa. Rondure Advisory plays a key role in
promoting sustainable solutions by specializing
in advising businesseson how to implement
circular economy principles , which means
designing products and processesto minimize
waste, maximize resource reuse,and extend the
lifespan of materials throughout their lifecycle,
ultimately reducing environmental impact and
promoting a more sustainable businessmodel.
Rondure Advisory sponsored the inaugural
Circulareconomy awardsthat feted trailblazers
in circular economy.
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RONDURE ADVISORY

ICON RADIO |
SUSTAINABILITY CONNECT

Icon Radio's Sustainability Connect is a notable
initiative that highlights sustainable practices
and circular economy principles. The program
features discussionsand insights from various
experts on topics such asclimate action, eco-
tourism, and sustainable business practices.

One of the key aspectsof Sustainability Connect
is its focus on integrating environmental, social,
and governance (ESG)xonsiderations into
businessstrategies.

Thisapproach encourages businessesto adopt
sustainable practices that not only benefit the
environment but also ensure long-term success
and resilience. The show has also featured
prominent figures in the circular economy.

YOUR #1 ENTERTAINMENT PLUG PRESENTS

STREAM LIVE

WWW.ICONRADIO.


https://www.facebook.com/people/Delight-Tailoring-School-Nairobi-Kenya/100035320221367/
https://delight.ac.ke/
http://www.iconradio.co.ke/event/sustainability-connect/
https://www.instagram.com/iconradioke/?hl=en

NATIONAL ENVIRONMENT MANAGEMENT AUTHORITY

| Asthe primary NEMA has made significant strides
% // ' regulatory body for in promoting sustainable waste
environmental management practices. One of
management, NEMA's its notable achievementsis the
\ efforts are crucial in development and enforcement of
ensuring that Kenya's the Environmental Management
natural resources and Coordination (Waste
areused responsibly Management) Regulations, which
n Q I I Ia and sustainably. outline the responsibilities of
waste generators, collectors, and

mazingira yetu | uhai wetu | wajibu wetu

transporters. Theseregulations
have been instrumental in
reducing waste and promoting
recycling and reuse.

NEMA is tasked with overseeing the implementation
% of environmental policies and regulations in Kenya.lt In addition, NEMA has successfully
ensurescompliance with environmental laws, conducts implemented the National Solid
environmental impact assessmentsand monitors activiies ~ Waste Management Strategy,
that may affect the environment. which is based on the zero waste
principle. Thisstrategy hasled to
% NEMA'smandate includes waste management, pollution the establishment of numerous
control, and the conservation of biodiversity. recycling and waste management

facilities acrossthe country,
contributing to a cleanerand
healthier environment.

Therecent gazettement of EPR
regulations by NEMA, a policy
approach that makes producers
responsible for the entire lifecycle
of their products, including
take-back, recycling, and final
disposal, shifts the burden of
waste management from local
governments and taxpayersto the
producers, encouraging them to

) o W It y design more sustainable products
AP W e L T “  and packaging.

As part of the implementation of
the EPRSustainable Inclusive
Business Kenya (SIBK) has
partnered with NEMAto conduct

" e, awarenesstraining supported by
$4R ) N T WS TP E gl USAIDfund. SIBK s also helping
y "3 WY . ; i PR ¢ 1 in revamp the NEMA website

' ' ' ' 0 L1 to ensure efficient accessto
_ W8 ! , , : information and services and
; ik : ¥ il , I/ B i " particular focus on explaining

- ' e { S Pkt S ¢ nhees EPR.



https://www.facebook.com/NemaKenya/
https://twitter.com/NemaKenya
https://www.nema.go.ke/
mailto:https://www.instagram.com/nemakenya
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Edukansis dedicated to creating opportunities for

children and young people worldwide, enabling them

to shapetheir futures with confidence. With a focus
on quality education, Edukansoperates through
four key pillars: BasicEducation, Skillsfor Work and
Life, Education in Emergencies,and Exchange.
Theseprograms equip children with essentialskills,
support young people in developing work and life
skills,provide education in emergency settings, and
facilitate the exchange of educational experiences

globally.
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Edukansis implementing Wear the Green Future (WtGF)
project to empower young people through green
education to help lead a sustainable and circular fashion
future. By partnering with the private sector, Technical and
Vocational Education and Training institutes, government,
knowledge partners and young innovators, Edukansis
building an ecosystem in Ethiopia and Kenya that not only
reduces environmental harm but strenghtens sustainable
growth and new career paths.

Through the program, 4,600 young people will work
alongside companies to reduce waste, water pollution, and
CO2 emissions, develop green entrepreneurial skills, and
help create a future-proof and sustainable fashion and
textile- industry. WtGF not only brings vocational education
forward but also helps guide the fashion and textile sector
toward sustainability.


https://www.linkedin.com/company/2225770/admin/
https://edukans.org/
http://www.youtube.com/tetrapak

GIGASTREAM

Giga stream Media TechLimited is a pioneering
company in the field of media technology and
sustainability in Kenya.

They have made significant strides in promoting
environmental sustainability through innovative
solutions. The company hasintroduced carbon
sequencing billboards in Kenya,which are
equipped with advancedtechnology to capture
and store carbon dioxide from the atmosphere,
helping to reduce greenhouse gas emissions

and combat climate change. By integrating
sustainability into their core operations, Giga
stream Media Tech Limited raisespublic awareness
about environmental issuesand the importance of
reducing carbon footprints .

Additionally, the company leveragescultting -

edge technology to create sustainable advertising
solutions that not only promote brands but also :
contribute to environmental conservation. Through GIGASTREAM
these initiatives, Giga stream Media TechLimited is MEDIA TECH LIMITED

playing a crucial role in advancing sustainability
and promoting a greener future in Kenya. ®
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Grounded is both a women- and family-run business.
Theirgoal isto create healthy, sustainable homes
through safer,eco-friendly products . Made in Africa.
Megan is a manufacturing professional and wellness
nerd. Shefounded Grounded in 2016 after a long
personal wellnessjourney that included yoga,
ayurveda, and traditional Chinesemedicine. During
this process,sheidentified a critical influencer of
human wellnessfor which no solutions existed in East
Africai cleaning products.
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Conventional cleaning solutions causeindoor air
pollution, health complications, and environmental
degradation. Safealternatives to these products were
either too expensiveor not available locally.

With her relevant experiencein electronics
manufacturing in Chinaand yearsof entrepreneurial
experiencein EastAfrica, Megan decided to develop
aline of products herself using Kenyaningredients.

e _ ey f ” ‘,;ﬁi\
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https://www.linkedin.com/company/2225770/admin/
http://www.gigastreammedia.com/
https://grounded.co.ke/
mailto:https://www.facebook.com/groundedafrica/
mailto:https://www.instagram.com/grounded_africa/?hl=en

Greenspoonis a purpose-driven company and a
businessfor good. Their missionisto change the
way you shop. By connecting you with the source
of your food, we hope you will seethe valuein
understanding the process,passion,and purpose
that all our producers carry throughout the
creation of our products. We would like this
awarenessto continue with everything you buy,
with consideration for whether it is good for you,
good for the planet, and good for the local
economy.

Greenspoon caresdeeply about the planet and is
optimistic that we can help preserve and regenerate
this earth for future generations by changing our
behaviors. In their mission to reuse as much as
possible, they are the only store in Kenyathat
offers a full circular economy for glassjarsand
bottles, whereby you can return them to them, and
they will then get them back to the producer for
reuse. Deliveriesare also made with electric vehicles
and EVs,among other circular initiatives.



mailto:https://www.facebook.com/greenspoonke/
mailto:https://www.tiktok.com/@greenspoonltd
mailto:shop@greenspoon.co.ke
mailto:https://www.instagram.com/greenspoonke/?hl=en
mailto:https://ke.linkedin.com/company/greenspoonke
https://greenspoon.co.ke/
https://www.youtube.com/channel/UCWn_d8CExB53wQNb1DRIjjg
tel:+254727444777
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When discussing healthy eating, we often overlook

the processesbehind the food we consume.

At BBROODthey go for high quality delicious healthy
products while prioritizing sustainability throughout

our operations.

Their commitment
begins with
sourcing traceable
raw materials that
are asnatural as
possible,to which
they do not add
any preservatives.

In their production
process,they are
powering our
bakery using solar
energy for the
daily operations.

Their internal We also ensure
deliveriesare that the packaging
done with e-bikes. for our breadsis
As such, they eco-friendly: with
are significantly its biodegradable
reducing our coating it canbe
carbon emissions. used to store the
products in the
freezer.

Additionally,

they recycle their
emptied flour bags
into eco-friendly
durable long
lasting tote bags.

By integrating these practices,they not only provide
delicious and nutritious healthy products but also
contribute positively to the environment - making
every bite of bread a step towards a healthier planet.



mailto:https://www.facebook.com/BBROODKenya/
mailto:https://www.instagram.com/bbroodkenya/?hl=en
http://wwfkenya.org/

DEEPA DOSAJA

DeepaDosajais a pioneer in
premium, sustainable fashion

in Africa. Sinceinception the
company hashad a gradual
expansionand increasein full time
employees,who are a core asset
inthe c 0 mp a wisjod fer further
growth.

The Deepa Dosajalabel embodies
beauty with a conscious. The
brand only usesnatural fabrics
such assilk, bamboo, cotton,
linens and is constantly looking
for new innovative fabrics

which have a low impact on the
environment.

Theteam at Deepa Dosajaprides
themselvesin ensuring the highest
levelsof customer serviceand
quality consciousness.

Deepa Dosajaprovides a bespoke
made to measureserviceas

well asoff the rack collection.
Inspiration behind D e e pwoik s
is drawn from nature and the
abundance of colours therein
aswell asacceptanceof an
ethical obligation towards the
environment. Thisis reflected

in her collections and business
through the use of only natural
fabrics and abstinence from using
any harmful or environmentally
unfriendly products. Her boutique
is a paradise of sinewy fabrics
carrying a wide and fine selection
of natural fabrics 0 silk, wool, linen
and cottons. DeepaDosajaalso
exclusivelydesigns her own line of
luxurious stretch silk prints.
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mailto:https://www.facebook.com/deepadosajaltd
mailto:https://www.instagram.com/deepa.dosaja/?hl=en
https://deepadosaja.com/

OnlyPlantsis on a mission to re-imagine the
role of indigenous African crops in promoting
food and nutrition security. The company uses
locally -sourced ingredients to produce plant -
based foods that are healthy, delicious and
accessiblefor local consumers.

Theseinclude nut & seed butters, plant-

based sauces,and soon, milk made from local
Bambaragroundnuts. Bambaramilk rivals dairy
milk in protein content, outshining most oat,
almond, and soy milks in nutritional value.

Additionally, Bambaranuts are drought -
resistant,improve soil fertility, and are
cultivated mostly by women smallholder
farmers. By creating market demand for
underutilized local crops through innovative
product development, OnlyPlantsseeksto
build a more sustainable food system that
nourishes local communities, enhancesclimate
resilience,and empowers smallholder farmers.

1002 PLANT-BASED


mailto:https://www.facebook.com/profile.php?id=61556726922178
mailto:https://www.instagram.com/onlyplants.ke/
mailto:https://www.linkedin.com/company/onlyplants-food/?viewAsMember=true
https://onlyplantsfood.com/

InsectiProis a pioneering Kenyanfarm that
focuseson rearing black soldier fly larvae for
animal feed, embodying sustainability and circular
economy principles. Founded 2018, the farm
transforms fruit waste from Nairobi's factories and
food marketsinto high-value animal protein.

On average,InsectiPro processesaround 20 to 30
tonnes of fruit waste, producing 2 to 2.5tonnes of
larvae. Theselarvae are then dried and turned into
animal feed, while any remaining waste is used as
manure, either on the farm or sold to neighboring
farmers. Thispractice not only reduces waste but
also createsvaluable products, exemplifying the
circular economy's goal of minimizing waste and
maximizing resource use.

InsectiProis the largest player in Kenya'sgrowing
larvae farming industry, which is seenasan
environmentally friendly solution to organic waste
disposal and animal feed production. The farm's
innovative approach hasattracted significant
investment, and it is on track to make its first
profit soon.

Additionally, InsectiProis researchingthe
production of chitin, a byproduct of the black
soldier fly's pupa, which has applications in the
pharmaceutical industry for wound dressings
due to its antimicrobial properties. Thisfurther
demonstrates the farm's commitment to
sustainability and innovative practices in the
circular economy.


mailto:https://www.facebook.com/hashtag/insectipro/
mailto:https://www.instagram.com/insectipro/?hl=en
mailto:https://ke.linkedin.com/company/insectipro
https://insectipro.com/
mailto:https://twitter.com/insectipro?lang=en

In the heart of Kenya,LOOPPet Food stands as
atrailblazer in the pet food industry, proudly
introducing the n a t i foshamdonly insect-
powered pet food . Driven by a commitment
to sustainability and premium quality, LOOP
Pet Food offers a unique solution that is both
environmentally friendly and nutritionally superior.
PET FOOD
LOOPPet Food is crafted from local inputs,
ensuring that every ingredient is natural, grain-
free, and hypoallergenic. Thisinnovative approach
not only supports local agriculture but also aligns
with the global movement towards sustainable
practices. By using insect-based proteins, LooP
Pet Food significantly reducesthe environmental
footprint associatedwith traditional pet food
production.




































































































